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Mission

Conduct research and provide insight 
on the safety of ingredients in food 
and consumer products to support 
evidence-informed decisions by 
consumers, industry and policy 
makers
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What makes CRIS Different?

• Partnership between Academia, 
Government, Industry and NGOs

• Research, Education, 
Communication 
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• What is science 
communication?

• What does it mean for 
researchers?

• Why does it matter? 

Brief background
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CRIS in action
What does CRIS communicate?
• Leading edge research
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CRIS in action cont.
What does CRIS communicate?
• Community-focused 

communication
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9What is a hazard?

What is exposure?

What is risk?

“A risk assessment’s goal isn’t to get the risk to zero, rather, it’s to ensure no 
harm comes from any hazards associated with exposure to an ingredient. Or, any 
potential for harm is greatly-outweighed by the beneficial effects.”

Hazards, in terms of ingredient safety, are any ingredient or 
process that we know can cause harm.

Exposure is how we’re introduced to hazards.

Risk is calculated using the formula: (hazard) X 
(exposure) = risk.
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The academic difference 

Why science communication? Why 
should researchers participate?
• Accurate information
• Context is key
• Remove the mystery
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Outcomes
What are the outcomes when you 
prioritize science communications 
and build in consistency? 
• Community Interaction 
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Outcomes cont.
What are the outcomes when you 
prioritize science communications 
and build in consistency? 
• Trust (trusted source of 

information)
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CRIS & COVID-19
Outcomes Cont.



14Outcomes cont.
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Outcomes cont.

What are the outcomes when you 
prioritize science communications 
and build in consistency? 
• Measurable impact 
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Google Approved
Outcomes cont.
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Media Interviews
Outcomes cont.
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Are we only talking to the public 
& media?
• Fellow researchers
• Technical Audiences
• Policymakers

Our audience



19

What do researchers offer that 
other’s don’t?
• Scientific Training & Expertise 
• Willingness to Learn
• Patience & Persistence 

The missing piece
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Get involved

How do we move into the science 
communication space? 
• Put yourself out there
• CRIS as a model
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Questions?
Norb Kaminski, Ph.D. at kamins11@msu.edu

Cris.msu.e
du
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